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| mpl 1 cati ons f or
Nutrition Environment

What is driving school nutrition policy?
¢ Child nutrition reauthorization
¢ Institute of Medicine committee recommendations

What is at stake?

How dairy fares in proposed policies?
What kids and teens are drinking at school
Who are the antidairy voices?

How can we respond to defend dairy?
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Agents of Change

m USDA b align with 2005 Dietary
Guidelines for Americans
m School Wellness Policies

Dietary Guidelines
for Americans

2006

et

» IOM Report on Competitive Foods in Schools
2 IOM b Review of Meal Patterns and Nutrlent

Standards for NSLP
m Senate Beverage Tax
mDietary Guidelines 2010
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Schools and the Child Nutrition Reauthorization Act

~>7Wl CENTER FOR
\) ¥ Science IN THE _ ) _
" " Public Interest H CNR is reauthorized every five years

SCHOOL
NUTRITION School breakfast and lunch

A SSOCIATION- programs feed 10 million and
30 million children every day,
respectively

Given one-year extension in
October 2009

Changes to WIC effective October
2009, which reduced dairy overall
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Federal Nutrition Programs are Big Business for Dairy

Total Fluid Milk
In Schools:
$1.38 Bil/yr

FACT: Schools =

$ 1.9 billion/year
Even SUb_tIe _ Total Cheese

changes in dairy in Schools:

use in government $544.1. Millyr

programs can have

a profound impact

on overall dairy

consumption Dairy in WIC, Food

Stamps, Other Food
Assistance Programs:
$5.07 Billyr

!
@5 INNOVATION Total: $ 5.49 Billion
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Procluct Current Alliance fora 10M School Meal 10M Competitive
Requirement Healthier Generation standards Foods Standard

Milk, low-fatffat-free

Cheese, full fat

é f“-',l Milk, flavored, fat-free ® @ @
= co
[ Milk, flavored, low-fat @ [ ] ®
i Milk, whole o @ o
. &
$ \ Cheese, low-fatffat-free '. .
E .
W) Cheese, reduced fat .
@
@
@

Yogurt, plain, full fat

Yogurt

% Yogurt, plain, low-fat/fat-free
. i
P Yoqurt, flavored, low-fat/fat-free

|
% Yogurt, flavored, full fat

As shown, all systems not direclty compaiable because each program does not address all types of fat content in all dairy products.

No cheese explidtly excluded in IOM School Meal Standards, however, weekly calorie and sat fat limits will require some use of reducad-fat or low-fat.

. = Allowed

= Limited
@ = ot Allowed



Child Nutrition Reauthorization

A Dairy industry position
I Align with DGA basic principles

School meals should
Include 8 ounces milk
Low-fat and fatfree milk
Flavored milk

Only milk, flavored milk, water
and 100% juice

A la carte
A Up to 10 ounces in elementary and middle school

ﬂ A 16 ounces in high school
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Child Nutrition Reauthorization
A Dairy industry position

ASchool meal® should be averaged over the week t
comply with the nutrients and foods in DGA

A Competitive foods meet the following per serving:
~ | T No more than 35% calories from fat

T No more than 10% calories from saturated fat
or 1 gram of saturated fat

I Less than 0.5 g trans fat

I Not more than 35% sugars by weight, except
sugars from whole fruit

ﬂ I No more than 230 mg of sodium per serving
]
] =
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Child Nutrition Reauthorlzatlon
— ot
A Dairy industry position T\ gl

i Competitive foods meet N o
the following per servmg ‘

ASnack products must have no more than 200 calories
per packaged serving

AReducedfat cheese varieties and Idat and fatfree
dairy products packaged individualiiaould be
exempted from the fat, saturated fat, trans fat, sugar
and sodium requiremenise cause of dai
density

ANon-nutritive sweeteners should be allowed in
Q"f\ flavored yogurt and related products
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U.S. Milk Sales by Channel for 2008 MilkPEP

Milk Processor Education Program

Sales mix is significantly different for white and flavored milk. More than half of
flavored milk is sold in schools.

WHITE MILK FLAVORED MILK
(Share & Share Changes vs 2007)

TOTAL FOOD,

OTHER RETA
DRUG & MASS 10.6%

+0.3

66.7%

NC OTHER RETAI

18.3% SCHOOLS
+0.2 53.5%
+0.2

Adjusted for Excluded Products/ Geography
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Meal Line Milk Fat Levels

U White milk is almost always 1% or 2% product. Over two years, 13 percentage
points of white milk has shifted from 2% to 1%. Now nearly two-thirds of white milk is 1%

U Flavored milk is skewed more heavily toward fat-free (34%) and 1% (60%). Elementary and
secondary schools use virtually the same fat levels
Portion of Schools by Predominant Milk Fat Level
SW.\V/e]x{=p)
1.2%7 0.3% 6.1% 0.4%
>2%
2%
# 1%
HFat Free & .
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Processors are Reformulating Flavored Milk

o

MilkPEP

Milk P

Calorie and Sugar Profile i- Fall 2008

ion Program

Total All Flavors

80

Sugar Grams Threshold

Calorie Threshold Grams Grams

47% of items
have < 150
calories

66% of items have

< 269 of sugar
Calories

200

4
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Who are the Antidairy Voices?

Better
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everychild.onevoice.
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States with Special Taxes on Soft Drinks
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NEW Threats Emerged

AawSyS3alr RS [d Sk
A Focus on healthier school | fEs e
lunch makeovers ~1 .
Al 2 dzy G SNA y 3
O2NLI2 NI UA2Z2Y
A Interim nutrition director,
BoulderValley, SD
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Yy S a dood revelutien

oessad HARVARD 7\/\;\\\////\;‘%\ WOFFORD
\oXea/ SCHOOL OF Ty (RSB
&7 PUBLIC HEALTH UNiviesity o
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Mapping The
Chocolate Milk Campaign

Increased actiortoward restrictingsweetened beverages in public buildings and
federal meal programs is, mistakenly, being applied to chocolate milk by some
decisionmakers, publichealth and others. This puts chocolate milk in schools at risk
of becoming restricted and categorized like other sweetened beverages. If restricted,

consumption would be affected negatively, puttintpe health of our children at risk

Achieve Eliminate Avoid _ Preserve
greater support for  any threats to pulling chocolate milk being OK2 02t I 4 S YA
chocolate milk as a chocolate milk categorized like other in wellness policies

mainstay of good sweetened beverages and nutrition
nutrition in schools recommendations
for in- and

out-of-home use
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DRINK WELL. LIVE WELL
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Drinkinglow-fat
or fat free white or
flavored milk helps kids
get the 3 daily servings of
milk recommended by the
Dietary Guidelines for
Americans, and provides
three of the five "nutrients

of concern" that children
_ do not get enough of - P

Flavored milk calcium, potassium and flavored milk meet more
_contains the same magnesium as well as of their nutrient needs; do
nine essential nutrients vitamin D. d,d d

as white milk and is e L more adde
sugar, fat or calories; and

are not heavier than non

a healthful alternative
milk drinkers.

to soft drinks.

Lowfat chocolate milk is
the most popular milk
choice in schools and kids
drink less milk (and get
fewer nutrients) if it's
taken away.

Milk provides
nutrients essential
for good health and
kids will drink more
when it's flavored.
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CHOCOLATE MILK
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